
Workshops
 
You are able to attend two out of three workshop sessions. Each workshop session will run for approximately 45 
minutes and is repeated (change over at noon -12.10pm)

Workshop 1 (Venue: Grand Theatre) 
The art of leveraging the power of social media with engaging photos and video

A breathtaking photo or engaging video of your tourism experience has the potential to inspire and attract your most 
profitable prospects. Add to this, the power of social media, and your sensational photos and videos have the potential 
to reach thousands of customers for very little cost!  In this super-practical workshop, Rebecca lays it all on the table; 
showing you how to create and leverage photos & videos into grow brand awareness, sales and customer advocacy 
through social media channels such as Facebook, Instagram and Twitter. She’ll also demonstrate how to use online 
tools to create and share a supply of amazing images & videos. And, to top it off, Rebecca will let you in on her best 
practice posting tips for increasing customer engagement and what data to measure to understand the effectiveness of 
your efforts.

Presenter:  Rebecca White - the Tourism eSchool
Facilitator:  Tennille Bradley - Coordinator Economic Development and Tourism, Melton City Council     

Workshop 2 (Venue: La Scala Cinema)
Marketing Melbourne – an insider’s guide

Meet two of Melbourne and Victoria’s key tourism organisations; Tourism Victoria and Destination Melbourne. Present-
ed by two key ‘insiders’ this session outlines current Melbourne destination marketing campaigns, along with collabora-
tive marketing opportunities positioned to help businesses align with visitors to Melbourne. Discover how you can 
engage with these organisations, and Melbourne’s tourism sector.   

Co presenters: 
Charles Deuchrass - Manager Melbourne Marketing, Tourism Victoria 
Tina Seirlis - Sales and Partnership Manager, Destination Melbourne 
Facilitator: Deb Ganderton – Chair, Western Melbourne Tourism 
 
Workshop 3 – (Venue: Davis Cinema) 
International tourism... understanding Asia

The international markets and especially Asia, is driving much of the growth in Victoria's tourism industry. Whilst there is 
huge potential and opportunity, is your business ready for the international markets? This session will provide an 
overview of the major markets, help you to understand the Asian tourist and practical tips to help you develop your 
business and target these growth markets.

Co presenters: 
Lindsay Goding - Director, Gao International 
Dr Min Jiang - Senior Research Fellow, Centre for Tourism and Services Research, Victoria University  
Facilitator: Andrew Gill, MC



Workshop Profiles
Rebecca White | Director, Tourism eSchool
After a decade with the South Australian Tourism Commission, since 2012, Rebecca has helped 
tourism businesses and destination marketing organisations grow their profits and visitor num-
bers through her consultancy work, facilitating eCourses through Tourism eSchool and speaking 
at industry events. Content marketing is Bec’s specialty; she loves showing the tourism industry 
how to attract more customers and profits by sharing great content online. Connect with 
Rebecca on Facebook (www.facebook.com/tourismeschool) and Twitter @becwhite10

Lindsay Goding | Director, Gao International
Lindsay Goding is an experienced international marketing professional having spent more than 
10 years working across Asia. In 2014, Lindsay founded GAO Group, a boutique international 
marketing business. GAO offers strategic planning, marketing solutions and trade development 
services for local and international clients in the tourism, hospitality, sports and government 
sectors.

  
Min Jiang | Senior Research Fellow, College of Business, 
Victoria University
Dr Min Jiang is a senior research fellow at College of Business, Victoria University and an honor-
ary associate at Faculty of Science, the University of Sydney. As an environmental lawyer by 
training, Min has published internationally in academic journals and books in the areas of sustain-
able tourism, climate change adaptation, and water governance. She has led and coordinated a 
number of research and industry consultancy projects on climate change adaption, tourism and 
the green economy in Australia, China, and the South Pacific.

Charles Deuchrass | Manager Melbourne Marketing, Tourism Victoria
Charles has ten years tourism industry experience having worked in both B2B and B2C for AAA 
Tourism, Club Tourism Publishing and currently Tourism Victoria. Charles commenced his current 
role as Manager for Melbourne Marketing in 2014 and oversees domestic campaigns and 
activities to ensure Melbourne remains Australia’s number one destination for domestic travel 
preference. Charles has a real passion for travel and tourism and thinks he has a pretty amazing 
job marketing such a marketable city.

Tina Sierlis | Sales and Partnership Manager, Destination Melbourne
Tina Seirlis is the Sales and Partnership Manager at Destination Melbourne, since March 2012. 
Tina’s focus is to help businesses who are keen to connect with visitors to Melbourne, and align 
with the tourism industry. Prior to this, Tina worked at the REA Group as National Sales Opera-
tions Manager responsible for sales force optimisation, and later on as the Business Manager, 
realholidays.com.au. It was during this time she discovered Destination Melbourne, and 
successfully applied to take part in the Melbourne Tourism Industry Leadership Program across 
2010.  


